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Results-driven executive and social change agent, twenty years of experience, specialized in utilizing pastoral care, advocacy, nonprofit management practices, and multimedia/communications tools to serve and lift the world’s poor.
experience 
Bread for the World, Washington, DC

Senior National Church Relations Associate
Develop, maintain and strengthen relationships with and Christian denominations and agencies, resulting in the financial support of and participation in the mission of Bread for the World and Bread for the World Institute on behalf of, and in partnership with, poor and hungry people.  Develops and implements a strategy for effective outreach to national denominations, coordinating the national outreach efforts of the Church Relations staff team. Maintains, develops and increases strategic relationships with key staff and leaders of select national church partners, leading to significant financial support and involvement in advocacy, including Bread for the World's annual Offering of Letters and other legislative priorities. 
Every Church A Peace Church (ECAPC), Cleveland, OH  
National Director
Developed and implemented strategic plans to support organizational and financial growth. Successfully transitioned organization from regional to national in scope by establishing community organizing presence in southeast and pacific northwest.  Created platform for peace and justice organizations and expanded organization’s peace education program for nonviolence instruction from church settings into public school systems.  Participated in transforming national discourse via public speaking nationally on social progressive Christian values.  Managed financial operations with 180K annual budget, including a $500,000 grant in 2007.  Managed national campaigns and programs. Developed human resource policies. Collaborated with and supported the ECAPC Board of Directors. 
The United Church of Christ’s Justice and Witness Ministries (JWM), Cleveland, OH
Minster for Communication and Mission Education
Planned and developed public relations strategies to increase visibility and recognition of JWM’s advocacy programs, policy positions, and strategic partnerships.  Facilitated JWM’s close collaboration with more than 15 constituency groups. Managed content, graphics, editing, and overall production of 6 JWM/UCC print resources distributed to 6000 congregations nationally.  Devised/managed comprehensive communication plan for JWM’s presence in General Synod meetings, at regional conferences for 1.3 million UCC members. Planned and managed JWM/UCC web site and new media content; produced JWM promotional video. Managed $75k communication budget;  Successfully solicited $1.5 million in special mission offering revenue.  
The Faith & Politics Institute (FPI), Washington, DC
Executive Assistant to the President 
Collaborated directly with the president and assisted in a wide variety of activities to maximize effectiveness of the Institute.  Coordinated domestic and international delegation logistics.  Devised media and public relations strategies to promote Institute delegations and special events.  Oversaw the development and maintenance of domestic and international contacts and donors database.  Collaborated with the president on special planning projects and production of  executive reports.  
The Potter’s House, Washington, DC 

Administrative Director
Provided oversight to insure optimal management of facility. Managed budget and finances as well as paid staff and volunteers.  Planned and implemented processes and strategies for internal and external communication and outreach.  Established benefit concert series to support peace with justice nonprofits.   
Harvard Business School, Cambridge, MA

Multimedia Production Assistant, Information Technology

Provided technical assistance to information technology group for development of digital business case studies. Created, logged and streamed digital video, encoded videotapes into digital formats, EMPEG and Real Video; logged content on Virage, a scene-detection and speech recognition software system. Uploaded media to servers, participated in live web-casting events, contributed to web case content, design and site maintenance.
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Jones Communications Group, Washington, D.C. and Boston, MA. 

Executive Director & Public Relations Consultant 

Established thriving public relations firm committed to social justice. Managed business and supervised staff of six. Designed comprehensive marketing and PR plans for product or service promotions.  Developed strategies for problem resolution, and “built a presence” for clients.  

Sample Client Listing:

· John T. Harvey, ESQ, Washington, D.C. 

Orchestrated national and international media campaign for precedent-setting legal dispute between defense attorney and Superior Court judge over the attorney’s right to wear Kente cloth while representing client before a jury. Harvey, Congregational Church officer, wore the stole to display his commitment to church and community as performed by officers in his congregation. In three months, case generated 70 domestic and three international print stories, including front pages of the New York Times, Washington Post and Chicago Tribune.  Chief Justice Warren Burger (then retired) and  Benjamin E. Chavis, then United Church of Christ Executive Director for the Commission for Racial Justice,  wrote dueling editorials. Case cited in law textbooks. 

· Harvard Medical School/Harvard School of Dental Medicine Office of Community Outreach Programs, Boston, Massachusetts

Collaborated with Director to devise public affairs and marketing strategies  to build bridges through improved communication.  Planned and developed creative format to strengthen campus-community relationships between internally and externally with  programs, academic institutions, community and faith-based organizations as well as government and health agencies.  Collaborated with client to employ effective overall communication strategy to increase visibility aimed at promoting initiatives to eliminate health disparities, particularly those impacting underserved communities.

· Asian-American Community Coalition, Boston, MA
Developed promotional campaign and produced 20 corporate videos for Asian-American media start-up cable company that specialized in Asian business promotion, international trade and urban economic development.

· Eliot Educational Center (EEC), Boston, MA
Planned and administered publication of promotional brochure.  Devised/developed fundraising strategy.  Provided ongoing public relations support to the president, executive director and Board of Directors. Established/cultivated relationships between the EEC board, foundations, corporations and private donors.

· Faith United Church of Christ, Washington, D.C.

Provided business and promotional materials and wrote radio ad copy for coalition of 26 area churches to promote NGO partnerships to end gun violence.

· Interfaith Coalition, Inc., Washington, D.C.

Planned and promoted an interfaith conference of 500 participants on Global Peace. Collaborated with the Dean of Chapel, Howard University and national president of the Interfaith Coalition.  Designed the program booklet, public addresses, produced workshop videos and seminar case studies, designed conference setting, wrote press releases, published articles and coordinated participant travel. 
Mayor’s Office and the Dept. of Recreation & Parks, Washington, D.C.

Designed promotional strategies. Cultivated and managed media contacts. Created, wrote, engineered, produced and directed broadcast/cablecast programs. Wrote press releases, scripts and storyboards. Created design concepts and layout of publications. 
Columbia Broadcasting System (CBS), Washington, D.C.


Operations Engineer, WUSA TV


Operations Engineer, WDVM TV 

Served as Operations Engineer for the “Carol Randolph Show,” “In Our Lives,” “Music Video Connection,” “Capitol Edition,” and “Agronsky and Company.” Operated switcher, audio, electronic still store, 1" and 3/4" editing, and camera for all newscasts.
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District of Columbia Chapter, League of Women Voters
 (LWV)

Freelance Producer/Director 

Composed program format and managed production logistics and crew for political forum.  Coordinated wide distribution National Voter, a LWV periodical, to DC area residents.

Partnership for a Drug Free America, Washington, DC

Freelance Producer/Writer
Produced public service announcement, “Down Under,” distributed throughout major market television stations.

District of Columbia Public Access Television


Freelance Instructor
Taught operating techniques for studio, field, and control room procedures.

EDUCATION
Master of Science in Journalism

Boston University, College of Communication






May 2001

Concentration in Public Relations, Multimedia and Web Production

Master of Arts in Divinity 

Boston University, School of Theology 






August 2000

Concentration in Media, Religion and Society: Pastoral care and Counseling
International and Interfaith Dialogue; Religious Education; and Conflict Resolution
Religious Education and the Challenge of Media Culture Research Project 

Boston College 









1999-2000

Field Placement

Bachelor of Arts in Communicative and Performing Arts 

University of the District of Columbia







June 1987

Concentration in Theatrical Directing 

Professional Affiliations and Recognitions
· World Association of Christian Communicators

· National Association of Broadcasters 

· International Communications Forum
· International Council on pastoral care and Counselling

· National Association of Journalists 

· American Association of Religion

· Religious Communicators Council

· Ordained Clergy, United Church of Christ
 References are available upon request.
